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2025
TURQUOISE THURSDAY

A heartfelt wopida/ketabi/miigweh (thank you) to our relatives who
participated in this year’s #TurquoiseThursday, supporting cervical health

and wellness in Indian Country. 

Your involvement helps create healthier futures for our communities.
Keep the momentum going, learn more at AICAF.org or contact

health@aicaf.org to get involved.

In the United States, early detection and routine screening have significantly
reduced the incidence and mortality of cervical cancer. Yet these gains have not
been experienced equitably. Cervical cancer continues to disproportionately impact
Native communities, and Native women are more than 1.5 times as likely to
develop cervical cancer compared to White women. Barriers such as limited access
to care, underfunded health systems, geographic isolation, and the ongoing impacts
of historical trauma contribute to these disparities.

In response, relatives from across Indian Country answered the call to stand with
AICAF during January’s National Cervical Health Awareness Month through our
Turquoise Thursday campaign. Together, we raised awareness about HPV
vaccination, regular Pap tests, and the importance of early detection—centering
culture, community, and collective responsibility in protecting the health of Native
women and future generations.

2026 Campaign Highlights



2025
TURQUOISE THURSDAY

AICAF is dedicated to fostering community-driven solutions. We’re honored to
continue to partner with cancer survivors and Clinic Champions across Indian
Country. The goal of this month’s campaign was:

RESOURCE BOXES

RESPECT. PROTECT. PREVENT.
Breaking stigma. Enhancing knowledge. Advancing culturally

competent care through trusted guidelines. 

GOAL 1: By January 31, 2026 AICAF will host one webinar with at least 20 registrants
for healthcare providers on trust-building and pap education

128 people attended this year’s webinar: “Beyond the Test: Building Trust &
Enhancing Cervical Cancer Screening Outcomes in Native Communities”

GOAL 2: Develop & debut one Pap resource and one HPV resource during the month

Two new resources were created this month to educate the community
on HPV screenings, Pap tests, and cervical health

GOAL 3: By January 31, 2026 AICAF will have 50 cervical cancer screenings pledges
completed

36 people across 20 states took the Turquoise Thursday Screening Pledge

GOAL 4: Develop a video with AICAF staff on Myths of cervical cancer by December
15, 2025

AICAF staff challenged each other to a game of “Fact or Myth: Cervical Cancer Edition” for a
video posted to social media. Overall, Turquoise Thursday social media had almost 50,000

reaches & impressions

2026 Campaign Highlights



With support from our partners, AICAF shared knowledge and awareness about cervical
cancer and our Turquoise Thursday campaign through a number of different
communication channels. This included an email blast in January with information about
the 2026 Turquoise Thursday webinar with Native gynecologic oncologists; custom
Turquoise Thursday merchandise including hoodies, t-shirts, mugs, and tote bags; links
directing recipients to AICAF’s resource library full of resources on HPV self-tests, Pap
tests, webinar links, social media toolkits, and educational infographics; and social media
connections. 

AICAF’s communications stressed the importance of prevention, particularly through the
HPV vaccine, which is safe and effective in preventing up to 90% of HPV-related cancers.
We call on Native communities to take action by getting screened, discussing HPV
vaccination with healthcare providers, and completing the Turquoise Thursday Screening
Pledge. This initiative not only raises awareness but also encourages public engagement to
promote discussions, promote screening, and make the commitment to cervical cancer
prevention more visible.

Get the HPV vaccine Talk to your provider

Get screened Sign the pledge

CALL TO ACTION

Communications

https://americanindiancancer.org/resource-category/cervical-cancer/


This year’s webinar had 259 registrants and 128 attendees. There were 67 additional
views on the video posted to AICAF’s YouTube channel.

77% of survey respondents improved their knowledge of current cervical cancer
screening guidelines and HPV testing updates

100% of survey respondents agree or strongly agree that this webinar's
content and materials were culturally appropriate

87% of survey respondents agree or strongly agree that they are likely to change
a specific aspect of their patient–provider communication based on today’s
session

86% of survey respondents improved their knowledge of trauma-informed care
principles during cervical cancer screenings

74% of survey respondents improved their ability to use specific strategies to
build and sustain trust during patient-provider conversations

Turquoise Thursday
Webinar 

https://www.youtube.com/watch?v=1kIAsiT-xW0


Resources

In honor of Cervical Cancer Awareness
Month, we launched two new culturally
tailored resources. 

Designed to address disparities and
promote early detection, these materials
focus on HPV screening, Pap tests, and
overall cervical health, empowering
Native women and families with
accessible, culturally relevant
information.

Visit our website to explore our full
library of cervical cancer resources.

https://www.canva.com/design/DAHBdD14364/ywu3bPwhpW8QQP9Zykb6dw/edit
https://www.canva.com/design/DAHBdBJAWKQ/NIOwzGdNTnHN__nhxNhxsA/edit


Screening Pledge

LEGEND

States where pledges 
were completed

States where pledges 
were not completed

0 5 10 15 20 25

I got my cervical cancer screening!

I pledge to get a pap and HPV co-testing every 5 years

I pledge to get a pap test every 3 years if only receiving a pap test

I pledge to get an HPV test every 5 years if only getting an HPV test

I am high risk and commit to discussing screening options with my provider

I am between 21-29 and pledge to get a pap test every 3 years

I am between 30-65 and pledge to get a pap test every 3 years
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As a way to engage the community in awareness months and encourage
discussion and public acknowledgement of commitments to screening,
AICAF has developed a Screening Pledge. The Pledge starts with a short
assessment of risk factors, guiding individuals through current guidelines to
understand their screening timeline and need. The map above represents
the locations of the 36 individuals who have chosen to sign a pledge.

What is our community pledging?



Social Media
Campaign



Platform Posts Reach Views

Instagram 10 1,950 3,607

Facebook 12 15,360 26,908

Total 22 18,967 30,515

TURQUOISE THURSDAY SOCIAL MEDIA ANALYTICS

Social Media
Campaign

AICAF’s commitment to collaboration and engagement led to ongoing partnerships and efforts
with Teal Health, Cervivor, and St. Jude Children’s Research Hospital. These collaborations
expanded AICAF’s social media reach, with communications cross-posted across various platforms
between these organizations. 

AICAF’s important work around cervical cancer prevention was highlighted in St. Jude HPV Cancer
Prevention newsletter, and Turquoise Thursday social media posts were shared on Teal Health
and Cervivor’s social media pages, boosting awareness and engagement. Additionally, AICAF
uplifted survivor’s stories and expanded education around HPV tests, Pap smears, and cervical
cancer screenings by sharing social media posts from Teal Health and Cervivor. 

We look forward to continuing to further our reach and maximize engagement by deepening our
relationships and collaborative efforts with organizations fighting hand in hand with us to reduce
the impact of cervical cancer.

#CancerScreeningSaveLives



The success of the Turquoise Thursday Cervical Cancer Awareness Campaign reflects the
dedication, collaboration, and heart of AICAF’s team and partners. This effort goes beyond
awareness, it is a community-centered initiative grounded in Indigenous values, focused on
addressing health disparities through education, advocacy, and action.

Over several months, AICAF intentionally engaged Native leaders, healthcare professionals,
and community partners to ensure resources and outreach were culturally responsive, rooted
in Indigenous knowledge, and centered on the lived experiences of our relatives. The impact
of this campaign is made possible by the tireless commitment of our staff, clinic partners, and
collaborators who are advancing health equity together. 

We are especially grateful for our strong partnerships with Teal Health, Cervivor, and St.
Jude, who amplified messaging and shared resources across their platforms to help raise
awareness about cervical cancer risks and prevention in our communities.

Collaborative
Impact

Join Us
This work continues because of funders, partners, and advocates who share our vision for a
healthier future. Your support expands outreach, strengthens culturally grounded programming,
and helps save lives. AICAF’s Awareness Month Sponsorship program offers opportunities for
organizations and individuals to invest at levels ranging from $10,000–$20,000, with benefits
including brand recognition, direct clinic support, and visibility across campaign materials and
events.

Sponsorships fund Clinic Champion Microgrants, culturally tailored resources, screening
incentives, and outreach materials, ensuring Indigenous communities have the tools to
prioritize prevention. Sponsors also receive a tailored impact report highlighting engagement
and measurable outcomes.

To explore sponsorship opportunities, contact Melissa Buffalo, CEO, at
mbuffalo@americanindiancancer.org. Together, we can advance Indigenous-led solutions and
create equitable access to prevention and early detection.
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